Funding sources for higher education MILKEN INSTITUTE
Selected countries, 2007
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Wealthier Chinese families spent much more

on education related products and services MILKEN INSTITUTE
Annual consumption spending in China, 2010
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Middle class in emerging countries MILKEN INSTITUTE
constitutes a large underdeveloped market

Annualhousehold

D% of total population ®% of consumption
In 2009: 0 pop ° P income

0.1

. Upperclass >$113,000
Total consumption PP hz.o
18

by emerging Upper middle class 150 $56,500-$113,000
countries: :

$9.7 trillion Middle class 130 . $22,500-$56,500
Consumption by Lower middle class ‘;1223?3 $13,500-$22,500

middle class: -~
$6.9 trillion Deprived _28_0 ~ <$13,500

Source: McKinsey Global Institute.



	Slide Number 1
	Slide Number 2
	Middle class in emerging countries�constitutes a large underdeveloped market

