Industry transformation MILKEN INSTITUTE
Demand for education increasing and evolving

AGlobalization demands new strategies to address BUS| del luti
shortages in human capital usiness model evolution over
time Transformational:

ASkills shortages in the Middle East and China Integrated
. . . L . . Partnerships
AMemory-based learning to innovative thinking in Asia

AGrowing demand for younger age groups
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Transitional: y4
Traditional: Enterprise U4

. . . . Content Sales Sales
AConsumption driven by growing middle class e

AChina, India, Vietnam. Indonesia, Brazil

Market Size

A_Public a_md private spending on education is Time
increasing
AChina increasing spending from 3.2% of GDP to 4.0% in
2011
APrivate spending in Korea has tripled in the last decade as public spending has doubled

ATechnology impacting delivery and performance
ADemand for blended learning and ICT skills, measurement Sources: Innosight LLC; HMH



The futureé

. . . . MILKEN INSTITUTE
Education companies will need to offer an integrated approach

ADesign education solutions around social goals and
challenges

Acitizenship

Address underlying
social goals

AAlign objectives with teachers, administrators and parents
APromote a sense of true partnership
AOngoing accountability, risk/reward

Commitment to
outcomes

APersonalized for student
ATeacher empowerment
AParent involvement

Individualized
Instruction




Global platform of premium K-12 schools MILKEN INSTITUTE

Asia Europe Middle East
CR Poland = Abu Dhabi, UAE

Hungary
u Switzerland (3) Slovakia
A a campuses A7 campuses A campus
A 3,000+ students A 3,600 students A 600 students

A 4,800 current capacity A 4,200 current capacity A 1,500 current capacity
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